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School of Business and Creative Technologies  
BA (Hons) Business Administration by Distance Learning 
Vietnam Banking University (Intake 5)  
Semester 1 Examinations 2011/2012 
Marketing Management 
Module No. MKT3001 
 
 

Section A (Compulsory) 
 
 

1. Evaluate the strategic planning gap and outline and appraise the options 
available for businesses wishing to reduce this gap. 

 
(50 marks) 

 
Section B – Answer ONE question from this section 
 
 

2. Develop the distinctive characteristics of services and justify how service 
providers can ‘manage the evidence’ to ‘tangibilise the intangible’. 

 
(50 marks) 

 

3. Evaluate and critically appraise the actions available to the market leader 
wishing to maintain its competitive posture.     
   

(50 marks) 
 

4. Critically discuss the key variables a researcher may apply to segment a 
consumer market. 

(50 marks) 

 
5. Compile the appropriate strategies for each stage of the product life cycle 

and critically comment on the value of this concept for marketers. 
 

(50 marks) 

 
6. Compile and organise the dimensions a company may use to differentiate 

its market offering and compose your answer with examples.   
 

(50 marks) 
 

 
 
 

END OF QUESTIONS 


